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1 | -~Natrie of tthtudents Roll No. Hons. Project Paper
TITUN KUMAR-ARUK BC18-001 |Commerce |Evaluation of the Role of E-=Commerce in reducing operational cost of organisation
/ 2 ptABHISEK BEHERA® BC18-002 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
3 “fMADHUSUDAN MUNDA BC18-003 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
\ 4 F@@A-‘EH SAHU BC18-004 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
\5 PANKAJlNI‘MAHANTA BC18-006 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
ff’ﬁ\ SAGARIKALOHAR BC18-007 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
\jf\’ :}MMQ“,"*NMGUA BC18-008 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
~ - = 7 . =
FJSK.SAKB BC18-009 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
9 |SUSHIL KUMAR BEHERA BC18-010 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
10 |BIKRAM DEOGAM BC18-011 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
11 |SKIMRAN BC18-014 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
12 |PRAKASH CHANDRA NAIK _ |BC18-015 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
13 |MONIKA PRASAD BC18-016 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
14 |CHANDAN KUMAR CHAINE [BC18-018 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
15 |BANITA PURTY BC18-019 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
16 |[SUNARAM MAHAKUD BC18-020 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
17 |SUTHAMANI BASKEY BC18-021 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
18 [DEBASWINI PALIA BC18-022 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
19 |BISHWANATH MURMU BC18-023 |Commerce |Evaluation of the Role of E-Commerce in reducing operational cost of organisation
20 |MONORAMA MAHARANA BC18-024 |Commerce |Analysis of various tools of Indian Capital Market
21 |RUDRANARAYAN RANA BC18-025 |Commerce |[Analysis of various tools of Indian Capital Market
22 |[RAJMAL TUDU BC18-026 [Commerce |Analysis of various tools of Indian Capital Market
23  |SAMAL NAIK BC18-028 |Commerce |Analysis of various tools of Indian Capital Market
24 |BARISHA SOREN BC18-029 |Commerce |Analysis of various tools of Indian Capital Market
25 [UMMIYA AFREEN BC18-030 |Commerce |Analysis of various tools of Indian Capital Market
26 |PANCHARATNA NAIK BC18-031 |Commerce [Analysis of various tools of Indian Capital Market
27 |DHRUBANANDA KHANDEI BC18-032 |Commerce [Analysis of various tools of Indian Capital Market
28 [HIMANSU SEKHAR NAYAK BC18-034 |Commerce |Analysis of various tools of Indian Capital Market
29 [JATIN KUMAR GIRI BC18-035 [Commerce |Analysis of various tools of Indian Capital Market
30 |YOSHODA SOREN BC18-036 |Commerce |Analysis of various tools of Indian Capital Market
31 |MEHNAJ FATIMA BC18-037 |Commerce |Analysis of various tools of Indian Capital Market
32 |GEETANJALI PATRA BC18-040 [Commerce |Analysis of various tools of Indian Capital Market
33 |GULIA KHATUN BC18-041 |Commerce |Analysis of various tools of Indian Capital Market
34 |ABHAYA KUMAR SAHU BC18-042 |Commerce |Analysis of various tools of Indian Capital Market
35 |PRATIK KUMAR RAM BC18-043 [Commerce |Analysis of various tools of Indian Capital Market
36 |BADAL HANSDAH BC18-044 |Commerce |Analysis of various tools of Indian Capital Market
37 RAJARAM MURMU BC18-045 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
38 KAPURA SOREN BC18-049 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
CHANDRASEKHAR
39 GRAHACHARY BC18-051 [Commerce [Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
40 SUSHREE RADHA MAJHI BC18-053 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
41 MALAYA MOHANTA BC18-054 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
42 CHITRAREKHA MOHANTA BC18-055 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
43 ABINASH SAHOO BC18-056 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
44 | BISWAJIT HEMBRAM BC18-057 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
45 |MAHEK AGARWALLA BC18-060 |Commerce [Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
46 | KARTIK CHANDRA DASH BC18-063 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
47 MANAS KUMAR NAIK BC18-065 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
48 SEKH TAUKIR BC18-067 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
49 |saum ROUL BC18-068 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
50 MALATI HEMBRAM BC18-069 |Commerce |[Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
51 |RASMINAIK BC18-070 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
52 |S|BASANKAR PALEYA BC18-072 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
53 | JALLISMITA NAIK BC18-073 [Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
54 |KUANRA MURMU BC18-074 |Commerce |Analysis of the coustomers attitude performance and satisfaction level towards investment in Life Insurance
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